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Item 8.01 Other Events.

On April 28, 2010, Spectrum Brands, Inc. (“Spectrum Brands”) issued an investor presentation relating to its business performance. A copy of the investor
presentation is attached hereto as Exhibit 99.1 and incorporated by reference herein.

IMPORTANT ADDITIONAL INFORMATION WILL BE FILED WITH THE SEC

This communication is being made in respect of a proposed business combination involving Spectrum Brands and Russell Hobbs, Inc. (“Russell Hobbs™).
In connection with the proposed transaction, Spectrum Brands Holdings, Inc. (“SB Holdings”) has filed with the SEC a Registration Statement on Form S-4 that
includes the preliminary proxy statement of Spectrum Brands and that will also constitute a prospectus of SB Holdings. The information in the preliminary joint
proxy statement/prospectus is not complete and may be changed. SB Holdings may not sell the common stock referenced in the joint proxy statement/prospectus
until the Registration Statement on Form S-4 filed with the SEC is effective. The preliminary joint proxy statement/prospectus and the attached press release are
not offers to sell SB Holdings securities and are not soliciting an offer to buy SB Holdings securities in any state where the offer and sale is not permitted.

The definitive joint proxy statement/prospectus will be mailed to stockholders of Spectrum Brands. INVESTORS AND SECURITY HOLDERS OF
SPECTRUM BRANDS ARE URGED TO READ THE DEFINITIVE JOINT PROXY STATEMENT/PROSPECTUS AND OTHER DOCUMENTS FILED
WITH THE SEC CAREFULLY IN THEIR ENTIRETY WHEN THEY BECOME AVAILABLE BECAUSE THEY WILL CONTAIN IMPORTANT
INFORMATION ABOUT THE PROPOSED TRANSACTION.

Investors and security holders will be able to obtain free copies of the Registration Statement and definitive joint proxy statement/prospectus
(when available) and other documents filed with the SEC by Spectrum Brands through the web site maintained by the SEC at www.sec.gov. Free copies
of the Registration Statement and definitive joint proxy statement/prospectus (when available) and other documents filed with the SEC can also be
obtained on Spectrum Brands’ website at www.spectrumbrands.com.

PROXY SOLICITATION

Spectrum Brands, Russell Hobbs and their respective directors, executive officers and certain other members of management and employees may be
soliciting proxies from Spectrum Brands and Russell Hobbs stockholders in favor of the acquisition. Information regarding the persons who may, under the rules
of the SEC, be considered participants in the solicitation of the Spectrum Brands and Russell Hobbs stockholders in connection with the proposed acquisition is
set forth in the preliminary joint proxy statement/prospectus filed with the SEC. You can find information about Spectrum Brands’ executive officers and
directors in its annual report on Form 10-K filed with the SEC on December 29, 2009. You can obtain free copies of these documents from Spectrum Brands in
the manner set forth above.

Item 9.01 Financial Statements and Exhibits
(a) Not applicable.
(b) Not applicable.
(c) Not applicable.

(d) Exhibit No. Description
99.1 Investor presentation dated April 28, 2010.



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

April 28, 2010 SPECTRUM BRANDS, INC.
By: /s/  ANTHONY L. GENITO
Name: Anthony L. Genito
Title: Executive Vice President, Chief Financial Officer

and Chief Accounting Officer



Exhibit 99.1

NAVIGATING TODAY'S CONSUMER MARKET

David Lumley — Speetrum Brands, Inc.
Terry Polistina — Russell Hobbs, Inc.

L1
2010 INVESTOR CONFERENCE qublnger




Forward Looking Statements & Other Legal Matters HC{ I’blnger
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Why the Consumer Products Sector? H X I’blnger

® The consumer accounts for over 66% of total US Gross Domestic Product of $14 Trillion

® In lieu of the financial and real estate crises, consumers are focused on finding value in strong
brands they can trust

Strong
Management
Team Generation

HARBINGER CAFPITAL PARTMERS




Accretive Transaction Creating Global Leader 1
Accretive Transaction Creating Global Leader in

Consumer Products HC{ rbinger

Merger Creates a Premier Consumer Products Company with a Portfolio of Widely
Respected Global Brands

gt'mng » Extends global reach and market leading brands
Pe rful o * Proforma LTM revenue of $3.1BN

= 2010 estimated adjusted EBITDA of $4310MM:*
* Combined company will generate significant FCF to reduce debt and build

equity value
e ——————
Expected * Expands global sales savings within and across business units of each company
Synergies by leveraging off of global infrastructure including sales, distribution, admin and
operations

= $25MM of cost synergies expected with potential additional revenue synergies

Etxrepmedngtheﬁ) * Transaction significantly delevers company
Capital * Enhances liquidity and increases capital available for growth

“Structure » Extends debt maturities and lowers cost of combined debt

1. Estirnaied ERITA doss not incdode projecied symergies

HARBINGER CAPITAL PARTMERS




Spectrum Brands H X I’bil’lger

Spectrum Brands Diverse Portfolio
Business Description Across Attractive Categories

® True global footprint with solid - “'c:“r:“' Lighting
s %
presence on 6 continents and 0% |
>120 countries Shaving & Consumer
Grooming Batteries
10% a7%

® Market leading positions in large,
growing global categories with few

significant competitors Home &
Garnden
® $2.3BN in LTM revenues Sz
Pet
Supplies
25%

HARBINGER CAFPITAL PARTMERS




SD ectrum Brands:

FY’ 2009 and Q1 FY ‘10 Review H X rblnger

Continuing To Build On Strong Momentum

Strong = $310 million of FY"09 Adj. EBITDA, the third consecutive annual increase
Performance * Continued momentum in most recent quarter!
Continues

» EBITDA growth driven by:
— Increasing market share in certain key segments?
— Ongoing cost savings

t -
gﬁmﬁf * Increased profitability for Global Battery & Personal Care (*“GBPC”) and Home &
Garden segments
» Stable profits for Global Pet Supplies
L= e e S
Successful = Sueceessful conelusion of Chapter 11 process in August 20093

_ RestruchRls s (Closed unprofitable Home & Garden Growing Products business division

1WA, g n | TV A, SR of S aed ded 10010
o (sl ol ELgpiaetl Comgannon Pl Bveon

HARBINGER CAPITAL PARTMERS




Spectrum Brands:

Attractive Segment Profile and Brands HC{ rblnger

Global Batte

Personal Care

s Growing s Stable, defensive s Stable adjusted EBITDA
market share adjusted EBITDA . .
s High barriers
* Top 3 market share = (Only global player to entry
worldwide

*  High margins

O ~ A

REMINGTON

W, D

A = g-
A VARTA L e @ Uitz

HARBINGER CAPITAL PARTMERS



Consistent Adjusted EBITDA Growth H X I’bl ngel’

LTM AL

Fo7 Fos Fog LTM Q1 10

SIGNTFICANTLY REDUCED HEADCOUNT - DOITNG MORE WITH LESS

11,000 Reduced by
4,104 (42%) B US = Non US

9,000
7,000 5,558 -
5,000 897 3,977 3.841
3,100

3,000
1,000

g/g0/2005 g/a0/2006 g/gof2o07 gfg0/2008 g/g0/2009
* Fusconciulon press ousty provaded £n 8 Farey LK Biesd weth tha Secuntes and Bchange Commesmcn onilonl 286, 200

AEles F T a8 FT il
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Global Batteries & Personal Care HC{ I’bll’lger

GBPC has continued its strong performance throughout the recession

LTM Adjusted Segment Breakdown o ..
e . So ed Marke sitions
EBITDA Performance (% OFf LTM 1/3/10 Sales) olidified Market Positions
North e Latin
Ameriea 0P America
®ITM Adj. EBITDA  $a10 o
NEIMEr

Ratteries 3 b -
200 4

Hearing £7 " L1

Latin Aids
America
16% Morth Lienting

$175 4 -"':“':“ Procincts #2 #a #2

Shaving & o 3 3
£150 4

ey
. J_._&g Lt 23  MVARTA Personal #2 #2 3
*ﬁ. Care
[REMINGTON
S | /

Pk Table noiiaes el sshiraien and Nedise dali

HARBINGER CAPITAL PARTMERS



Global Pet Supplies H @ I’bl nger

Global Pet Supplies is a stable business with a defensive profile and low seasonality

LTM Adjusted PR R Product and
EBITDA Performance Main Brands and Products Goo RO versity
L ¢
£100 -
$98 Tetra© ©MARINELAND
B LTM Adj. ERITDA
%493 39 : s
soz gm @©XD  Whisper
SO0
s
EHo
é"ﬁ' 'Ci\% &\‘q ! M Instant ,
& ¥ & {&g M h Hote: Based on LTM U010 results
o , P

HARBINGER CAFPITAL PARTMERS




Home & Garden Overview

Horbinger

Home & Garden profitability has been steady in spite of the recession

LTM Adjusted
EBITDA Performance!

3 mmillions)
£70 1

ELTM Adj. EEITDA
560 $58
ss3 54

541
540 4

330 4

EHIE

510 4

§o -

Main Brands and Products

INERET RERENLLEMT

o

2009 Restructuring

Successfully exited
growing produets division
in Q2 FY oo without
negative impact to the
remaining business

- Division was unprofitable
= Exited 7 facililies

= Terminated >6o0
emplovees

- Transitioned eustomers
Lo new supply and license
agreements

1 A ERT DA sk peact ot Py st dbiment (hud ket 1t 3 PV
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Russell Hobbs Overview H X I’blnger

| Market leading positions in 4 key categories: 1 $780MM
indoor grills, irons, toaster ovens and in 2009 sales
bread makers

Top 3 market share in 10
of its 13 product categories

Europe/
];D;:’ Horth Home, 17%
5 America, k
6%
Latin Kilchen,
79% Personal

Ameriea,

13% Care, 1%

Pel & Pest,
1%

Geographically Diverse Product Categories

HARBINGER CAFPITAL PARTMERS




Diversified Product Lineup H X I’bll’lger

Pet & Pest

Representative ~ [Breadman ' BUACKS DECKER @ tosset vobts » BUACKGDECKER
Brands e B R
R . RELaXOR LTERMAID
FARBERWARE S
a8
"i:.n-._-hn_.lrr' wincmene -
» BUACKE DECKER
@ Rosel Hobbs '
Russell Hobbs CARMEN
GEORGE FOREMAN '
—

OBACKSDECKER

-

® Since the Salton / Applica merger in 2007, the management team has transformed the Company
through realizing significant synergies and operating improvements

= These actions have significantly improved the Company’s operating metrics

s

HARBINGER CAPITAL PARTMERS



Investment Highlights

Strong Brand Diversification & Scale

Horbinger

Cost Synergies

A premier global Pending
consumer products acquisition
company with a diverse provides greater
portfolio of widely scale and diversity
respected brands
Products sold in Combined company
more than generated over $3.1BN
1 million retail in LTM revenues and is
locations globally expected to generate
$431MM in adjusted

2010 EBITDA

Global Reach Enhanced Financials

HARBINGER CAPITAL PARTMERS

Expected annual cost
synergies of over
$25MM per year

Expected to be
accretive to both
companies’ earnings
and to allow for much
greater value creation
going forward

Accretive Transaction




RECONCILIATION OF NON-GAAP FINANCIAL MEASUREMENTS

Management believes that certain non-GAAP financial measures may be useful in certain instances to provide additional meaningful comparisons between
current results and results in prior operating periods. Excluding the impact of current exchange rate fluctuations may provide additional meaningful reflection of
underlying business trends. In addition, within this presentation, including the tables that follow, reference is made to adjusted earnings before interest, taxes,
depreciation and amortization (EBITDA) and free cash flow.

Adjusted EBITDA is a metric used by management and frequently used by the financial community which provides insight into an organization’s operating
trends and facilitates comparisons between peer companies, because interest, taxes, depreciation and amortization can differ greatly between organizations as a
result of differing capital structures and tax strategies. Adjusted EBITDA can also be a useful measure of a company’s ability to service debt and is one of the
measures used for determining the Company’s debt covenant compliance. Adjusted EBITDA excludes certain items that are unusual in nature or not comparable
from period to period.

In addition, the Spectrum Brands’ management uses adjusted diluted earnings per share as one means of analyzing the Spectrum Brands’ current and future
financial performance and identifying trends in its financial condition and results of operations. Management believes that adjusted diluted earnings per share is a
useful measure for providing further insight into Spectrum Brands’ operating performance because it eliminates the effects of certain items that are not
comparable from one period to the next.

Also, management believes that free cash flow is useful to both management and investors in their analysis of the Spectrum Brands’ ability to service and repay
its debt and meet its working capital requirements. Free cash flow should not be considered in isolation or as a substitute for pretax income (loss), net income
(loss), cash provided by (used in) operating activities or other statement of operations or cash flow statement data prepared in accordance with GAAP or as a
measure of profitability or liquidity. In addition, the calculation of free cash flow does not reflect cash used to service debt and therefore, does not reflect funds
available for investment or discretionary uses.

Spectrum Brands provides this information to investors to assist in comparisons of past, present and future operating results and to assist in highlighting the
results of on-going operations. While Spectrum Brands’ management believes that non-GA AP measurements are useful supplemental information, such adjusted
results are not intended to replace the Spectrum Brands’ GAAP financial results and should be read in conjunction with those GAAP results.



SPECTRUM BRANDS, INC.

Reconciliation of GAAP Net Income (loss) to Adjusted EBITDA
for the LTM months ended January 3, 2010
(Unaudited)

($ in millions)

THREE MONTHS ENDED
LTM @
3/30/2009 6/28/2009 9/30/2009 1/3/2010 1/3/2010
Net income (loss) $ (60.4) $ (36.5) $ 1,152.8 $(60.2) $ 995.7
Loss from discontinued operations, net of tax 15.8 2.0 2.4 2.7 22.9
Income tax expense 8.3 7.9 42.0 22.5 80.7
Interest expense 47.5 48.6 41.3 49.5 187.0
Restructuring and related charges 16.2 3.2 5.4 6.4 314
Reorganization items expense (income), net 21.3 62.5 (1,222.7) 3.6 (1,135.3)
Accelerated Depreciation (a) — 0.4) (1.1) (0.3) (1.7)
Intangibles Impairment — 344 — 344
Fresh-Start Inventory Write-off — — 16.3 34.5 50.8
Other Fresh-Start (b) — — 1.5 — 1.6
Brazilian IPI Credit /Other (1.2) (0.8) 0.7) 2.4) (5.0)
Adjusted EBIT 47.7 86.7 71.8 56.4 262.4
Depreciation and Amortization 15.1 15.3 19.6 25.0 75.2
Adjusted EBITDA $ 62.8 $ 102.0 $ 914 $ 814 $ 337.7

Note: Amounts calculated prior to rounding

(@) Adjustment reflects accelerated depreciation associated with the Global Cost Reduction Initiatives. This amount is included within Restructuring and
related charges. This adjustment negates the impact of reflecting the expense twice.

(b)  Adjustment reflects losses of certain hedges due to the adoption of Fresh-Start reporting coupled with straight-line lease accrual true-ups.



SPECTRUM BRANDS, INC.

Reconciliation of GAAP Net Income (loss) to Adjusted EBITDA
for the 12 months ended September 30, 2009
(Unaudited)

($ millions)

Consolidated
Global Batteries & Global Pet Home & Unallocated Spectrum

Personal Care Supplies Garden Corporate Items (a) Brands, Inc.

Net Income (loss) $ 125.6 $ 407 $ (51.3) $ 1,091.8 $ (263.7) $ 9432
Loss from discontinued operations, net of tax — — 86.4 — — 86.4
Income tax expense — — — — 73.8 73.8
Interest expense — — — — 189.9 189.9
Restructuring and related charges 20.8 5.8 6.3 12.9 — 45.8
Reorganization Items — — — (1,138.9) — (1,138.9)
Accelerated Depreciation (b) .7) — (1.4) — — “4.2)
Intangibles Impairment 154 18.5 0.5 — — 344
Fresh-Start Inventory Write-off 9.9 5.4 1.1 — — 16.3
Other Fresh-Start (c) 0.1 0.4 — 1.1 — 1.5
Brazilian IPI Credit (5.6) — — — — (5.6)
Adjusted EBIT 163.5 70.8 41.5 (33.1) — 242.7
Depreciation and Amortization 29.4 22.4 124 3.0 — 67.1
Adjusted EBITDA $ 192.8 $ 932 $ 539 $ (30.1) $ — $ 3099

Note: Amounts calculated prior to rounding

(@) Itis the Company’s policy to record Income tax expense (benefit), and interest expense on a consolidated basis. Accordingly, such amounts are not
reflected in the operating results of the operating segments.

(b)  Adjustment reflects accelerated depreciation associated with certain restructuring initiatives. Inasmuch as this amount is included within Restructuring and
related charges, this adjustment negates the impact of reflecting the add back of depreciation twice.

(c)  Adjustment reflects losses of certain hedges due to the adoption of Fresh-Start reporting coupled with straight-line lease accrual true-ups.



SPECTRUM BRANDS, INC.

Reconciliation of GAAP Net Income (loss) to Adjusted EBITDA
for the 12 months ended September 30, 2008
(Unaudited)

($ millions)

Consolidated
Global Batteries & Global Pet Home & Unallocated Spectrum
Personal Care Supplies Garden Corporate Items (a) Brands, Inc.
Net Income (loss) $ 34.5 $ (457.5) $(236.1) $ (52.9) $ (219.6) $ (931.5)
Loss from discontinued operations, net of tax — — 26.2 — — 26.2
Income tax expense — — — — (9.5) (9.5)
Interest expense — — — — 229.0 229.0
Goodwill and Intangibles Impairment 101.9 523.6 235.7 — — 861.2
Restructuring and related charges 28.2 3.0 3.8 4.4 — 39.3
Restricted Stock Amortization/Restructuring (b) — — — 0.4) — (0.4)
Transaction Costs — — 1.5 7.9 — 9.4
Brazilian IPI Credit (11.9) — — — — (11.9)
Adjusted EBIT 152.7 69.2 31.0 (41.0) — 211.9
Depreciation and Amortization 32.5 22.9 21.6 8.0 — 85.0
Adjusted EBITDA $ 185.2 $ 921 $ 526 $ (330 $ — $ 296.9

Note: Amounts calculated prior to rounding

(a) Itis the Company’s policy to record Income tax expense (benefit), and interest expense on a consolidated basis. Accordingly, such amounts are not
reflected in the operating results of the operating segments.

(b)  Adjustment reflects restricted stock amortization, which is associated with and included in restructuring and related charges. The adjustment negates the
impact of reflecting this add back of depreciation twice.



SPECTRUM BRANDS, INC.
Reconciliation of GAAP Net Income (loss) to Adjusted EBITDA
for the 12 months ended September 30, 2007

(Unaudited)
($ millions)
Consolidated
Global Batteries & Global Pet Home & Unallocated Spectrum
Personal Care Supplies Garden Corporate Items (a) Brands, Inc.
Net Income (loss) $ (146.1) $ 468 $(128.0) $ (57.8) $ (311.5) $ (596.7)
Loss from discontinued operations, net of tax — — 33.7 — — 33.7
Income tax expense — — — — 55.8 55.8
Interest expense — — — — 255.8 255.8
Restructuring and related charges 48.5 224 7.0 20.0 — 97.9
Goodwill and Intangibles Impairment 237.4 1.0 124.1 — — 362.5
Restricted Stock/Restructuring (b) — — — 9.9) — (9.9)
Transaction Costs — — 3.9 — — 3.9
Brazilian IPI Credit 8.7) — — — — 8.7)
Adjusted EBIT 131.1 70.2 40.7 47.7) — 194.3
Depreciation and Amortization 33.6 22.3 — 21.5 — 77.4
Adjusted EBITDA $ 164.7 $ 925 $ 407 $ (26.2) $ — $ 2717

Note: Amounts calculated prior to rounding

(a) Itis the Company’s policy to record Income tax expense (benefit), and interest expense on a consolidated basis. Accordingly, such amounts are not

reflected in the operating results of the operating segments.

(b)  Adjustment reflects accelerated restricted stock amortization associated with the Global Realignment restructuring initiatives. Inasmuch as this amount is
included within Restructuring and related charges, this adjustment negates the impact of reflecting the add back of amortization.



