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Item 7.01 Regulation FD Disclosure.

On August 7, 2013, Spectrum Brands Holdings, Inc. (the “Company” or “Spectrum Brands”) scheduled a conference call with potential lenders for a proposed new debt issuance
of approximately $1.1 billion in term loans, related to a proposed refinancing (the “Refinancing”) of its outstanding 9.50% Senior Secured Notes due 2018 (the “Notes”) pursuant
to a cash tender offer announced on August 6, 2013 and disclosed in a Current Report on Form 8-K filed on such date. In connection with this conference call with potential
lenders, the Company is posting on its corporate website (www.spectrumbrands.com/investor relations) and filing as Exhibit 99.1 to this Form 8-K a presentation for the potential
lenders entitled “Lenders Presentation — August 7, 2013”) containing information about the Company, its recent financial results and outlook for the fourth quarter of fiscal year
2013, ending on September 30, 2013, and for the full fiscal year ending September 30, 2013, and information regarding the proposed debt issuance. The Company stated during
the conference call that as of August 7, 2013, management of the Company estimates that the Company has an annualized run rate of approximately $300 million of free cash
flow, which does not include the impact of the proposed Refinancing and $700 million of adjusted EBITDA. In the conference call, management said that these statements do not
constitute guidance for its 2014 fiscal year, are made based on management estimates and projections only as of August 7, 2013, and that guidance for its 2014 fiscal year, if
subsequently provided for fiscal 2014, would be determined following the completion of its 2013 fiscal year and disclosed in the Company’s fiscal year-end earnings release in
November 2013. The Company has presented the forecasted free cash flow (Table 6) and forecasted adjusted EBITDA (Table 7) for the fiscal year ending September 30, 2013,
within the Lenders Presentation furnished as Exhibit 99.1 to this Form 8-K. This information presents the HHI business since the acquisition date of December 17, 2012, and the
TLM business since the acquisition date of April 8, 2013.

The Lenders Presentation, in addition to containing results that are determined in accordance with accounting principles generally accepted in the United States of America
(“GAAP”), contains certain “non-GAAP financial measures” as that term is defined in the rules and regulations of the Securities and Exchange Commission. The non-GAAP
financial measures contained in the Lenders Presentation should not be considered in isolation of, as a substitute for, or superior to, financial information prepared in accordance
with GAAP. The Lenders Presentation contains reconciliations of the non-GAAP financial measures disclosed therein to their most comparable GAAP measures.

The information set forth in this Current Report on Form 8-K, including the Exhibit 99.1 referenced herein, is being furnished pursuant to Item 7.01 of Form 8-K and shall not be
deemed “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or otherwise subject to the liabilities of that section, nor shall it be deemed
incorporated by reference into any of the Company’s filings under the Securities Act of 1933, as amended, or the Securities Exchange Act of 1934, as amended, whether made
before or after the date hereof and regardless of any general incorporation language in such filings, except to the extent expressly set forth by specific reference in such a

filing. The filing of this Current Report on Form 8-K shall not be deemed an admission as to the materiality of any information herein that is required to be disclosed solely by
reason of Regulation FD.

Forward Looking Information

Certain matters discussed in this Current Report and other oral and written statements by representatives of the Company may be forward-looking statements within the meaning
of the Private Securities Litigation Reform Act of 1995. We have tried, whenever possible, to identify these statements by using words like “future,” “anticipate”, “intend,”
“plan,” “estimate,” “believe,” “expect,” “project,” “forecast,” “could,” “would,” “should,” “will,” “may,” and similar expressions of future intent or the negative of such
terms. These statements are subject to a number of risks and uncertainties that could cause results to differ materially from those anticipated as of the date of these

releases. Actual results may differ materially as a result of (1) Spectrum Brands Holdings Inc.’s ability to manage and otherwise comply with its covenants with respect to its
significant outstanding indebtedness, (2) our ability to integrate, and to realize synergies from, the combined businesses of Spectrum Brands and Russell Hobbs, (3) risks that
changes and developments in external competitive market factors, such as introduction of new product features or technological developments, development of new competitors
or competitive brands or competitive promotional activity or spending, (4) changes in consumer demand for the various types of products Spectrum Brands Holdings, Inc. offers,
(5) unfavorable developments in the global credit markets, (6) the impact of overall economic conditions on consumer spending, (7) fluctuations in commodities prices, the costs
or availability of raw materials or terms and conditions available from suppliers, (8) changes in the general economic conditions in countries and regions where Spectrum
Brands Holdings, Inc. does business, such as stock market prices, interest rates, currency exchange rates, inflation and consumer spending, (9) Spectrum Brands Holdings, Inc.’s
ability to successfully implement manufacturing, distribution and other cost efficiencies and to continue to benefit from its cost-cutting initiatives, (10) Spectrum Brands
Holdings, Inc.’s ability to identify, develop and retain key employees, (11) unfavorable weather conditions and various other risks and uncertainties, including those discussed
herein and those set forth in the securities filings of each of Spectrum Brands Holdings, Inc. and Spectrum Brands, Inc., including each of their most recently filed Annual Report
on Form 10-K or Quarterly Reports on Form 10-Q.

” « » «

Spectrum Brands also cautions the reader that its estimates of trends, market share, retail consumption of its products and reasons for changes in such consumption are based
solely on limited data available to Spectrum Brands and management’s reasonable assumptions about market conditions, and consequently may be inaccurate, or may not reflect
significant segments of the retail market. Spectrum Brands also cautions the reader that undue reliance should not be placed on any forward-looking statements, which speak
only as of the date of this report. Spectrum Brands undertakes no duty or responsibility to update any of these forward-looking statements to reflect events or circumstances dfter
the date of this report or to reflect actual outcomes.




Item 9.01 Financial Statements and Exhibits.
(a) Not applicable.
(b) Not applicable.
(c) Not applicable.
(d) Exhibits.

The following exhibits are being furnished with this Current Report on Form 8-K.

Exhibit No. Description

99.1 Lenders Presentation, dated August 7, 2013




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned hereunto
duly authorized.

SPECTRUM BRANDS HOLDINGS, INC.
Date: August 7, 2013

By: /s/ Nathan E. Fagre
Printed Name: Nathan E. Fagre
Title: General Counsel and Corporate Secretary
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Forward-Looking Statements

Certain matters discussedin this presentation, with the exception of historical matters, may be forward-looking statements within the meaning of
the Private Securities Litigation Reform Act of 1995. All statements, other than statements of historical facts, regarding our business strategy.
future operations, financial condition, estimated revenues, projected costs, projected synergies, prospects, plans and objectives of management,
as well as information conceming expected actions ofthird parties, are forward-looking statements. These statements are subject to a number of
risks and uncertainties that could cause results to differmaterially fromthose anticipated as ofthe date ofthis presentation. Important factorsthat
could cause our actual results to differmaterially fromthose expressed orimplied herein include, without limitation: our ability to manage and
otherwise comply with our covenants with respect to our significant outstanding indebtedness or maintain our credit ratings; changes and
developments in external competitive market factors, such as introduction of new product features or technological developments; development
of new competitors or competitive brands or competitive promotional activity or spending orindustry consolidation; the costand effectof
unanticipated legal, tax or regulatory proceedings or new accounting policies, laws or regulations (including environmental, public health and
consumer protection regulations); seasonality of our productsand changes in consumer demand forthe various types ofproductswe offer
resulting in the loss of, or a significant reduction in, sales to significant retail customers; our ability to develop and successfully introduce new
products, protect our intellectual property and avoid infringingthe intellectual property ofthird parties; public perception regarding the safety of our
products, including the potential forenvironmental liabilities, product liability claims, litigation and other claims; unfavorable developments in the
global credit markets; the impact of overall economic conditions, terrorist attacks, acts of war or other unrest in international markets on consumer
spending; fluctuations in commodities prices, supply shortages, the costsor availability of raw materials or terms and conditions available from
suppliers; changes in the general economic conditions in countries and regions where we dobusiness, such as stock market prices, interest
rates, currency exchange rates, inflation and consumer spending; our ability to successfully implement manufacturing, distribution and other cost
efficienciesand to continue to benefit from our cost-cutting initiatives; the impact ofexpenses resulting from the implementation of new business
strategies, divestitures or restructuring activities; our ability to integrate, and to realize synergies from, the combined businesses of Spectrum
Brands, Inc., Russell Hobbs, Inc., and the Hardware & Home Improvement Group of Stanley Black & Decker; our ability to identify, develop and
retain key employees; unfavorable weather conditionsor climate change and various other risks and uncertainties, including those discussed
herein and those set forth in our filings with the Secunties and Exchange Commission ("SEC).

We also caution the reader that undue reliance should not be placed on any forward-looking statements, which speak only as ofthe date ofthis
presentation. We undertake no duty or responsibility to update any ofthese forward-looking statements to reflect events or circumstances after
the date ofthis presentation or toreflect actual outcomes. Additional factors that may affect future results and conditionsare described in our
filings with the SEC, which are available at the SEC's web site at www.sec.gov or at Spectrum Brands’ website at www. spectrumbrands. com.
The information contained in this presentation is summary information that is intended to be considered in the context of our SEC filings, and
other public announcements that we may make, by press release or otherwise, fromtime to time. In addition, information related to past
performance, while helpful as an evaluative tool, is not necessarily indicative of future results, the achievement of which cannot be assured. You
should not view our past performance, orinformation about the market, as indicative of our future results. Further, performance information
respecting investment returns on portfoliotransactions is not directly equivalent to returns on an investment in our common stock.

Spectrum 5

Brands




Reconciliation of Non-GAAP Financial Measurements

Management believes that certain non-GAAP financialmeasures may be usefulin cerain instancesto provide
additional meaningfulcomparisons between current results and resulis in prior operating periods. Excludingthe impact
of current exchangerate fluctuationsmay provide additional meaningfulreflection of underlyingbusinesstrends. In
addition, within this presentation, includingthe tables that follow, reference is made to adjusted eamingsbefore interest,
taxes, depreciation and amortization (EBITDA), free cash flow and adjusted gross profit.

Adjusted EBITDA is a metric used by management and frequently used by the financialcommunity which provides
insightinto an organization’soperating trends and facilitates comparisons between peer companies, because interest,
faxes, depreciation and amortization can differ greatly between organizationsas a result of differing capital structures
and tax strategies. Adjusted EBITDA can also be a usefulmeasure of a company’s ability to service debt and is one of
the measures used for determiningthe Company’s debt covenantcompliance. Adjusted EBITDA excludes certain items
that are unusualin nature or not comparable from period to period.

In addition, the Spectrum Brands’ management uses adjusted gross profit as ocne means of analyzingthe Spectrum
Brands’ current and future financialperformance and identifyingtrends in its financialcondition and results of
operations. Management believes that adjusted gross profit is a useful measure for providing furtherinsightinto
Spectrum Brands’ operating performance because it eliminatesthe effects of cerfain items that are not comparable from
one period to the next.

Also, management believes that free cash flow is usefulto both management and investors in their analysis of
Spectrum Brands’ ability to service and repay its debt and meet its working capital requirements. Free cash flow should
not be considered in isolation or as a substitute for pretax income (loss), net income (loss), cash provided by (usedin)
operating activities or other statement of operations or cash flow statement data prepared in accordance with GAAP or
as a measure of profitability or liquidity In addition, the calculationof free cash flow does not reflect cash usedto
service debt and therefore, does not reflect funds available for investment or discretionary uses.

Spectrum Brands provides this informationto investors to assist in comparisons of past, present and future operating
results andto assist in highlightingthe results of on-going operations. While Spectrum Brands’ management believes
that non-GAAP measurements are usefulsupplementalinformation, such adjusted resulis are not intendedto replace
the Spectrum Brands’ GAAP financialresults and shouldbe read in conjunctionwith those GAAP results.

All GAAP reconciliations are available at www.spectrumbrands.com
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Executive Summary

Ll Spectrum Brands Holdings (the “Company” or “NYSE: SPB") is a global and diversified consumer products
company with four primary divisions

+  Global Batteries & Appliances(e.g. Rayovac, Varta, Remingtonand Black & Decker Home)

+  Global Pet Supplies(e.g. Tetra, Nature’s Miracle and FURminator)

» Home and Garden (e.g. Speciracide, Repel and Hot Shot)

+ Hardware & Home Improvement (e.g. Kwikset, Stanleyand National Hardware) acquired December 2012

L] Spectrum Brands' products are sold by the world's top 25 retailers and are available in more than one million stores
in approximately 140 countries

= The Company plans to raise $1,100 million of credit facilities consistingof:
« %700 million 4-year amortizing term loan
* %400 million 6-year term loan C
Ll Proceeds will be usedto refinancethe existing 9 5% senior secured notes
= The Companyis committed to deleveraging
« %100 millionin debt paydown year to date
«  On schedule for additional $100 millionpaydown in Q4 FY2013

Ll Pro forma for this financingthe Company will have a secured leverage ratio of 2.9x andtotal leverage of 5.0x and
increase its interest coverage ratio from 3.0x to 3 9x

« Transaction increases free cash flow by approximately $50 million

+ Reducesthe Company’s cost of debt from approximately 7% to approximately 5%

Spectrum

Brands

6




Sources & Uses and Pro Forma Capitalization

(& . mione) {§ in milions) hsof Transaction Pro Forma
Sources ; 712813 c % of Total Cap. Maturity
New amortizing term loan due 2017 §700 Cash and cash equivalents "' 591 514 5105
Mew term loan C due 2018 400
Existing $400mm ABL facility 100 - 100 52402017
Maw amortizing term loan due 2017 - T00 T00 9412017
Mok saurced §1.100 Mew trm loan C due 2019 = 400 400 9142019
" First lian term loan ' OB - 698 11/6/2019
ses .
hedeiosd - 9.5% S ed not 950 950 =
Refinance existing 9.5% senior secured noles 5850 c 'lal'ma:: briic) :‘;: P @50) &3
Make-whale on existing bonds M SpiE e Coes AN Ve ——t
IO, fess and expenses 25 Total secured debt $1,811 5150 | 51,961 29.9%
sl 10 it Dakinco shedl 34 Senior unsecured 6.750% notes 300 - 300 3115/2020
Total uses $1,100 _
Senior unsecured §.375% notes 520 - 520 11/15/2020
Senior unsecured §.625% notes 570 - 570 111152022
Total debt $3,201 §150 & 53,351 51.2%
Market capitalization 3,198 - 3,196 48.8%
Total capitalization $6,396 §150 $6,546 100.0%
PF LTM 6/30/13 EBITDA ™ 5671 - 5671
Run-rate interast expense 222 (50) ¥ 172
H
Credit & Coverage Statistics H
Secured debt / EBITDA 2.7x 2.9x
Total debt / EBITDA 4.8x% 5.0x
PF LTM EBITDA / intarest expense 3.0% H 3.9
Debt / Enferprise value 50.8% H 52.0%

=

Spactrum Sran's C3:h and C3sN aqUVENETE INCiude 47 MABONE! SPACTUM 35 Of TV28M3 and $44 miEmon 31 HHISE of §O013.
inchydas Canadian wanche al par 1 USD.

Mariet capitaizaton based on shars pricaof $51.29 on 8513

Tha pra-acquisiton aamings of HHI da nol Includa tha TLW Talwan businass 3s stand ane fnancial data Is nol avaiabia for M2 pariods. presemiad. Tha

TLM Tawan businass ks not daamad matanal 19 M2 COmpany's gparasng rasuts. Spectrum T
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Spectrum Brands -
Providing Quality and Value to Retailers and Consumers Worldwide

Diverse Portfolio Across Attractive Categories

» PFYTDFY2013netsales and adjusted EBITDA of
$3,140million and $492 million, respectively(1) e, 245

»  SpectrumBrandsValue Modeldrives successof

strong, well-recognized and extendablebrand Homs anc
enden,
names ot

Glabal Pet

SUplias,
* Top 3 global market positionsin all product ks
categories
»  Globalfootprintwith presenceon 6 continentsand HHI, 25%

productssold in approximately140 countries

Harre and

»  Strongrelationshipswith major retailers globally Caliin,

Global Pat

i Sunples
* Experiencedand provenmanagementteam g

| 1Y23)

The “Spectrum Value Model” drives adjusted EBITDA growth
(1) The pre-acquisitiorsales and earningsofHHI donotincludethe TLM Taiwan businessas standalonefinancialdata is notavailablefor the
periodspresented TheTLM Taiwan businessis notdeemed materialtothe Companysaperatingresulis.
(2) AdjustedEBITDA includes314 millionof corporatef unallocatedexpenses Spectrum 9

(3}  SegmentEBITDA percentagesxcludescorporatsallocation. Brands




Spectrum Value Model:
“Same Performance, Less Price / Better Value”

Spectrum
Value

The “Spectrum Value Model” differentiates Spectrum Brands
and helps provide stability and sustainable earnings

Spectrum  qp
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Attractive Segment Profile and Diverse Portfolio of Unrivaled Brands

Hardware &
Home Improvement (1)
PF YTD FY2013 Net Sales $768M;

Home and Garden
YTD FY2013 Net Sales $239M;
Adj. EBITDA $63M

Global Batteries & Appliances
YTD FY2013 Net Sales $1.63B;

Global Pet Supplies
YTD FY2013 Net Sales $45TM;

Adj. EBITDA $226M Adj. EBITDA $84M

PF Adj. EBITDA $127M (2)

GLOBAL BATTERIES —
LUVARTA Teta© NiRacis Kwikset

PERSONAL C-are Insant Qcean D Iﬁﬁ‘ glf/'%} welser [FUT1H
REMINGTON| | pRo SENSE ?,},’!-f';@. BALDWIN

SMALL APPLIANCES @ MARINELAND — =T
Russell
Hobbs FARBERWARE ' ST AN LEY
@ Toastmaster Sreadman *
Juiceman National
GEORGE FOREMAN

PHsTER

BUACK: DECKER

FROFESSIONAL PET PRODLCTS

Spectrum Brands’ portfolio includes widely used, non-discretionary, replacement consumer brands

Mote: As of fiscalyear to date June 30, 2013, Segment adjustedEBITDA excludes $14 millionof corporate / unallocatedexpenses.
(1)  Hardware & Home Improvementwas acquiredby Spectrum Brands on December1?, 2012 (the first quarter of fiscal 2013).

{2)  The pre-acquisitionsales and earnings of HHI do not includethe TLM Taiwan business as stand alone financialdata is not
availablefar the periodspresented. The TLM Taiwan businessis not deemedmaterialto the Company'soperatingresults. Spectrum 11
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Global Batteries & Appliances (GBA) Segment

REMINGTON | @Toastmaster ~ GEORGE FOREMAN
M VARTA Juiceman

Breadman
FARBERWARE . RU SS€|.|.
' Hobbs
Global Batteries

& Appliances

Spec'!cjrum 12
SCATILS




Global Batteries & Appliances Segment (GBA)

Operating results driven by Spectrum Value Model
- Same guality/performance at a lower price
_ Global battery businessis increasingits
retailer presence

- Batiery industryis stable and expected to
continuemodest annualgrowth in cell units

e Device populationhas stabilized and
resumed modest growth

- Leadingglobal position in hearingaid
batteries

—  Appliancesbusiness holds market-leading
positionsin 6 key categories

Consumers are switchingto value brands
" Experiencingmarket share gains in many

categories aroundthe world

Large customers gainingshare of total market,

helpingpropel share gains
- Driving foot traffic into big-box retailers
- Renewedfocuson “one-stop shopping”

Company is capitalizingon its platform with

innovationand new product launches{e g,

women'’s haircare accessories, i-LIGHT Pro™,

EvenToast toaster oven)

Strong adjusted EBITDA performance despite soft

economy, rising costs from Asian suppliersand

volatile FX

(5 inmillions) ) £798 5307 Fa0E
$275

FY'07 FY'08 FY'D9 FY'10 FY'"11 FY'12 YTD ¥TD
Fy"12 FY'13

® Spectrum Brands  ®Russell Hobbs

Global Battery Market: Revenueby Battery Type (World), 2010 -2016

10000
2000
_ 8000 k—-’__"—k/
g 7000
= 8000 —ea— Primary Lithium
g 5000 —=— Alkaling
£ 4000 Carbon Zinc
5 3000
2000 it
1000 —————
0
2009 2010 2011 2012 2013 2014 2015 2016
Year
Source: Frost& Sullivardnalvsis
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Global Pet Supplies Segment

LTTERMATD
p
G RtaO  ymype

r=n. N a9
Whisper M . )

J T S Instant  Ocean 2
¢
ungi. ——— ungletalk, ~ ONE EARTH

GIMARINELAND

eC@TRITION erfec Wild
t . , @;n GROUR, INC

UNITED WE STAND,

Wa stand for batter haalth, better play,
longer naps and maore treats, & higher
standard for pets of all kinds, UPG is
committed to bring real selutions to pet
awners and to make pets happy.

Spectrum 44
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Global Pet Supplies Segment

Sole Player with Global Platform and Presence

Adjusted EBITDA Performance

(§ in millions)
$113
§ag 55 34
$o3 a2 & -

£34
$77

204, $68

F¥'ay  F¥'0a8 Fy'Dd FY*“0  Fy'H Fy "2 YD YD
Fy 13 Ftz
EPet mRussellHobbs

Net Sales by Category

FY12 net sales: $616 million

Anotherrecord year expected in FY13

Aftractive industry trends (e g, increasingpet ownership/
spending per pet, low seasonality)

North American aquatics businessshowing continued
improvement/ positive POS

Strong new product pipelinein FY13 in both aquatics and
companion animals

$10-%15 million of cost-cufting opportunitiesachievedin
FY11- FY12

Record continuousimprovement savings expected in
FY13 to offset cost increases

Seeking acquisitive, “tuck-in" growth opportunitiesin
companion animals (e g., FURminator)

Net Sales by Geography

Spectrum 45
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Home and Garden Segment (United Industries)

Leadi il . (I
Industry-Leading Value Brands M@F/f @ﬁﬁf REPEL .

Spectrum 186
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Home and Garden Segment
Delivering Robust Growth

Adjusted EBITDA Performance (1) Home and Garden

(§ in miions)
Aiming for another record year in FY13

= Strong financial results
$0 463 — Attractive margins
— Low CapEx requirements
= Afttractive industry trends
—  Qutdoor living explosion

Yo ¥TD — Strong underlying demographic patterns
Fy 12 FY'13
® Horme and Garden ® Russsl Hobbs =  Unique competitive environment

a1
. B

FY'0f FY'D& FY'D8 FY"10 FYy'"11  FY"Z

— Few large competitors

— High entrance barriers

Drivers of Success
= Solid retail relationships
Liquid & Aen_asol Big-Box - Retall sales team
Manufacturing Retailers
= — Customer-focused platform sales teams
Value Model = Strong operations platform
Regulated ' In Store — Innovative R&D
Environments Service — Low-cost product provider
Committed to value model of providing same performanceat less price
(1)  AdjEBITDA excludesimpactof GrowingProductsdivisior(shutdownin Q2 FY08). Spectrum 17
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Hardware & Home ImprovementSegment (HHI)

Kwikset
WEISER

BALDWIN
EZSET BLyliag

PfisTER National

Spectrum g
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HHI Overview

Business Description

= HHI is a leading provider of residential locksets, . .
builders’ hardware, and faucets Residential
Locksets

Product Overview

2 #1 U.S. lockset and#1 Canadianlockset,
#1 U.S luxuryhardware, #1 U.S. builders’

hardware, #4 U.S. faucets Builders’

Hardware
= Largest global tubularlock manufacturer

{~50 million units/year)

= Diversified product portfolio with well-recognized Faucets
brands, characterized by outstandingnew product
innovationand execution

= Large installed base - about 900 million locks/66 Sales YTD (1) Adj. EBITDAYTD (1)

million households (5 in milions) (§in mitions)

= Long-standing and highlycollaborative
relationshipswith customers across all channels

=  Acquired, on April 8, certain residential assets of
Tong Lung, a Taiwan-based private label lock
manufacturerand historicallya key supplierto
HHI

YTOFY '12 YTOFY 13 YTODFY "2 YTDFY '13

{1} The pre-acquisitionsales and earnings of HHI do not includethe TLM Taiwan business as stand alone financialdata is not S ectrum
availablefor the periodspresented. The TLM Taiwan businessis not deemedmaterialto the Company'soperatingresults. p
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3. Key Credit Highlights
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Key Credit Highlights

Experienced
and Proven

Management
Team

Robust
Businesswith

Solid Cash
Flow
Generation

Spectrum

Leading Market
Shareand

Competitive
Brands

Drive Free
Cash Flow
Through

Synergistic Bolt
-on
Acquisitions

Brands
Strong
Financial
Performance

Despite a
Challenged
Consumer

Successful
Track Record
of

Deleveraging
Following
Acquisitions
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Leading Market Share and CompetitiveBrands

Category

ConsumerBatteries

Select Key Brands

IRAYOVACH M VARTA

Market Position

#3 (MorthAmerica)
#2 (Europe)
#1 (Latin America)

Electricshavingand grooming

REMINGTON ||

#2 (NorthAmerica, UK, Australia)
#2 / #3 (ContinentaEurope)

Electricalpersonalcare products

REMINGTON ||

#1 (Australia)
#2 (Europe)
#3 (NorthAmerica)

Portablelighting

AYVAC M VARTA

#2 (MorthAmerica, Europe,
Latin America)

Kitchen& homeproduck

: Russell .
rarbeRvare G Russell - gronge roneman [T

#2 (U.S. kitchenproducts)
#1 (U.5. handheldirons)

#1 (UK kitchen/homeproducts)

Pet supplies

w0 EQE) MR W e

#2 (Globalpet supplies)
#1 (Globalaguatics)

Home& gardencontrolproducs

#2(US)

Residentialocksets

Kwikset WEISER BALDWIN

#1 (U.5. lockses)
#1 (Canadalocksets)
#1 (U5 huxurylocksets)

Builders'hardware

staney QS0 m BALDWIN

#1 (.5 buildershardware)
#2(Mexicohardware)

Faucets

PfisTER

#4/#3inU.S. retailchannsg

Mote: All marketsize and market positioninformationis perCompanyestimatesandindustydata as of Y 2012.

Spectrum
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Drive Free Cash Flow Through Synergistic Bolt-on Acquisitions

Key acquisition priorities

Global
Pet
Supplies

Home
and
Garden

Large and rich list of targets identified for bolt-on acquisitions
Primary focus in Companion Animal (e.g., FURminator®)

Potential acquisition categories include dog and cat treats, dog and cat healthcare, wild bird, dog
and cat nutrition, reptile, and pet training and containment

Seek targets that offer manufacturing and/or distribution synergies

Fragmented industry is ripe for consolidation

Targets focused on small to medium-sized CPG companies in the H&G and cleaning categories

Seek targets that offer product strategic fit and/or manufacturing and distribution synergies (e.q.,
Black Flag®/TAT® brand assets)

Complementary brands and categories

Evaluating liquid and aerosol fill opportunities

Spectrum Brands continually evaluates synergistic, bolt-on acquisitions to expand its product line,

extend market penetration and grow its geographic footprint
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Strong Financial Performance Despite a ChallengedConsumer

*  Quarter-over-quarter net sales and adjusted Net Sales Performance
EBITDA growth with few exceptions since FY2009 ( in miions) 4270
Z B ProF
L] Personal Care, Home and Garden and Pet Supplies IL;;agma _
have lead the adjusted EBITDA improvements sapos §a111 $3.0ET  §3.082 $2937 25,140
= Drivers of solid financialperformance include: foazg 2457
- Resilient demand for Spectrum Brands products
across categories with “superior value” brand
positioning
.+ Increased distribution/market share in key product ] _ L] _ 3

segments worldwide Meyyy  Fyv2 PELTM FFYTD_PFYTD

Jun 13 By 2@ pygz @

Fror Froe Py oos Ry
»  Emphasis on continuous improvement , global

new product development, efficient operating Adjusted EBITDA [/ Margin Performance
culture, and strong expense controls

(& in millions)

s g 150% |15 5
Cost-saving initiatives at Spectrum Brands, =PF° Forma i aag 14 9% P 1hE I
Russell Hobbs and Global Pet from SKU/ brand PR T R w671
rationalization and plant/distribution center 117 e
consolidations = 5 44 32

» $-1-32 $§5|’ $483 'f"'t 8] $‘1‘
«  Leveraging infrastructure to lower production ik
e i 7
expense through facility closures/SAP gz70 B8
. Focus on non-discretionary, non-premium priced,
consumer replacement products
=  CapExfocus on product development/cost reductions Fro7r Froz Froa Uryqo™ FY1 vtz PFLTM PFYTD PFYTD

Jnis @y 2@ Fy 43 @

Spectrum Brands has generated robust sales and adjusted EBITDA growth, both organically and by acquisitions

{1} Reflectsproformaas if RussellHobbs mergercompletedat beginningof respectiveperiod.
(2) Thepre-acquisitionsalesand earningsof HHI donotincludethe TLM Taiwanbusinessas standalonefinancialdatais not S ectrum
availableforthe periodspresented The TLM Taiwanbusinessis notdeemedmaterialto the Companysoperatingresults. p
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Successful Track Record of Deleveraging FollowingAcquisitions

Track record of usingstrong free cash flow generationto reduce debt

= Proven integrator - successfullyintegrated Russell Hobbs, exceeding synergy goals, as well as more recent add-ons
FURminator®, Black Flag&TAT®, and Tong Lung

L] SignificantNOLs and limited CapEx requirements enhance free cash flow profile

= $480 millionof Term Loan debt payments since beginningof FY2011, helpingto reduce interest expense

= Opportunisticapproach to debt refinancingto ensure lowest possible rates on all debt tranches

= Strong free cash flow will enable Spectrum Brands to deleverage balance sheet toward longterm total leverage ratio
target of approximately 2.5x - 3.5x by calendaryear-end 2014

Spectrum Brands’ strong FCF & commitment to reduce debt have provided enhanced the equity cushion

Spectrum o5
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Robust Business with Solid Cash Flow Generation

Ll For fiscal 2013 management expects free cash flow, net of HHI acquisition costs, of approximately $240 million

FY13E CapEx of approximately $70-$80 million - predominantly for cost reduction and new product
development

. Normal annualrun rate of cash taxes, includingHHI for a full year, is expected to be $60-570 million

= Debt reduction of approximately $100 million expected in remainder FY 13, on the heels of $100 million of debt

paymentin July 2013

Adjusted EBITDA less capital expenditures (1)
(& in millions)
W ProForma
M Legacy

3428 sa47 5444

F4

FY o7 FY 03 F oz Fy 10 Fy 11 Fv'1z PFYTD FF ‘fTD"zJ
Fy 12 FY 13
(1) Thepreacquisitionearningsand capitalexpendituresof HHI do notincludethe TLM Taiwanbusinessas standalonefinancialdatais not

availablefarthe periodspresented The TLM Taiwanbusinessis notdeemedmaterialto the Companysoperatingesults. 5 ectrum

(2) Capitalexpendituresis proformabased onmanagementestimate.
Brands
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Experienced and Proven ManagementTeam

Spectrum Brands Management

Mame [ Position

David R. Lumley
CEO & President

Anthony L. Genito
Executive Vice President &
ChiefFinancial Officer

Terry L. Polistina
Fresident, Global Appliances

Greg Gluchowski
President, Hardware &
Home Improveme

Nathan E. Fagre

SeniorVice President
General Counsel & Secretary

Years with Company

12

10

Backaround

CEQ since April 2010

Servedas Co-CO0Oand President GlobalBatteries, PersonalCare andHome andGardensegmentssince
January2007

Previouslyservedas President NorthAmericasinceJanuary 2006
Previouslywas President Rubbermaid Home ProductsMarthAmerica

JoinedCompanyin June2004 and has heldcurrentpositiorsincedune 2007

Previouslyspentl12 years with ScheringPloughin variousfinanciamanagementpositionsincludingCFO of
InternationalPharmaceutical=and GlobalSupply ChaindivisionsandCorporatedssistantController

Priarto joiningScheringPloughspent12 years with Deloitte& Toucheinthe Accountingand Auditfunction

Has led Globalappliancessince2011
Presidentand CEQ of RussellHobbs from December 2007 untilmergerwith Spectrumin 2010

Previouslyspent18 years with Applicain variousmanagementpasitions includingCOO from May 2008 to
December 2007 and CFO from January2001 to December 2007

Presidentof HHI sinceJanuary2010
Previouslyled Black & Decker's GlobalCperationsforsixyears

Ledthe earlyintegrationofthe HHI divisionintothe newlyformed Stanley Black & DeckerCorporationin
2010

Priorto joiningBlack & Deckerin2002 heservedas Sr. Vice PresidentCustomerSatisfaction)Mice
PresidentGlobalOperationsVice Presidentof Manufacturingfora divisionofPhelpsDodgeCorporation

VicePresident GeneralCounseland Secretary sincedanuary2011

Promotedio SeniorVice President,GeneralCounseland Secretaryin May 2012

Previouslyservedas SeniorVice President GeneralCounselandSecretary forValueVisionMedia, Inc.
fromMay 2000 untilJanuary2011

Priorto joiningWalugVisionhe servedas SeniorVice President GeneralCounselandSecretary forthe
exploratiorand productiondivisionof OccidentaPetroleum Corporationfrom May 1985 until April 2000
BefarejoiningOccidentaPetroleum Corporationin privatelaw practicewith Sullivand Cromwel| LLP and
GibsonDunn& Crutcher LLP
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4. Recent Financial and Full Year Outlook




Spectrum Brands FY13 Q3 Review

Q3 net salesincreased32% and adjusted EBITDA improved42% on a reported basis

Including HHI on a pro forma basis, Q3 net sales grew 1% and adjusted EBITDA was up 2%, and
3% on constantcurrency basis with solid margin of 17.3%

11" consecutivequarter of yearover-yearadjusted EBITDA growth forlegacy business,up 2.3%
and 3.9% on a constantcurrency basis; Q3 adjusted EBITDA margin of 16.8% was record
quarterly level

Focused spending,strong control of variable costs, higherglobal cost savings, and growth in Europe helped
offset negative foreign exchange impacts and challengingmacro-economic conditions

HHI postedimpressive Q3 results, with adjusted EBITDA margin nearly 19%, evenwith higher

investmentspending,and salesup 13%

Record quarterly adjustedEBITDA performancewith highermargins achievedevenwith major
investmentsin Remingtonconsumables battery performance/productiong-commerce, and new
productdevelopment/increasednarketing for key HHI productsto drive future growth

Spectrum

Brands
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FY13 Q3 DivisionPerformance

Global Batteries

. Global batteries delivering adjusted EBITDA growth in very aggressive market
. Strong EBITDA producing, cash flow generator with steady performance
. European growth continued in Q3 from expansion into new channels

. Rayovac® Morth American market share increased with double-digit unit growth
in large, important non-Mielsen measured channel

. “Same or better performance/less price” value propositionis winning

Remington (Personal Care)

Ll 23 net sales essentially unchanged
. Significantly higher sales in Europe nearly offsetdeclines in Morth and
South America
— Major retailer's one-time shaving/groomingshelf space reduction
. Personal care gains achieved at another major retailer
Ll Gaining Morth American market share in 4 of6 categories

L] Remington globalnet sales may still increase in FY13 despite shelf space
reduction in shaving/grooming

Small Appliances (Russell Hobbs)

Ll Sales growth continued in @3 in Europe and Latin America, overcoming major
unfavorable FX impact from several currencies

L] Half of legacy Spectrum Brands' sales shortfallin Q3 due simply to planned,
continuing exit of another $10 million of low/no-margin N. American promotions

. @3 Morth America small appliances gross margin up nearly 350 basis
points
5 Mostnew productslaunching this year since business was acquired in 2010
- F%13 cost savings are tracking twice the rate of F¥12

.
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FY13 Q3 Division Performance (continued)

Home and Garden (United Industries)

Ll U.S. weather in Aprillearly May very challenging, pu%réing sales into July
. Coldest spring in U.S. weather history after2 ~ warmest on record last year

Ll Q3 sales decline of 6% compared to near record third quarter level last year
. MNet share gains against competitionachieved L
Ll Better-than-expected profitabilitydrven by aggressive expense management -
Ll Q3 adjusted EBITDA margin increased to 29.4% vs. last year record of 28.5% B~
Ll Home and Garden tracking to finish strong in Q4 =

. July sales, largely higher-margin repellents, increased double-digit
. Strong bug/mosquito season favorable forrepellent sales
Ll Early optimism about distribution gains and increased promotional supportin FY14

Global Pet Supplies (United Pet Group)

FY¥13 expected to be record year
+  Adjusted EBITDA will have grown every quarter in FY13; 9% increase
through 9 months
] Drivers ofimproved performance include:
. Growth ofhigh-margin FURminator productline globally
. Geographic growth in companion animals
. Resumption ofgrowth in Morth American aquatics
. E-commerce increases
. Full slate of new products launching globally - Morth America, Europe and Japan i T s

Hardware & Home Improvement (HHI)

Ll HHI delivered strong @3 results, following solid Q2
. Sales grew 13% primarily from strength in U.S. residential security and

faucets
. Adjusted EBITDA margin approached 19%
. HHI on track to deliver an even stronger second half of calendar 2013, especially
the December-end quarter
2 Gaining market share and benefiting from U.5. housing recovery
Ll Launching innovative products like Kwikset Kevo Bluetooth doorlock QSHHRTHE'I'.
. Integration is ahead ofschedule e

Spectrum 31
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FY13 Q4 Outlook

Q4 should be record finish to FY13, with momentum carrying into higher FY 14 results
Higher sales and adjusted EBITDA expected in Q4 from legacy business and total
company, including HHI, versus comparable prior year period

+ Legacybusipesssales shouldgrow up to 2% with adjusted EBITDAImprovingas much as 3%,

providing12" consecutivequarter of yearoveryear adjusted EBITDA growth

+ HHI sales growth could reach 10% along with adjustedEBITDA increase

+ Almosteverydivisionexpectedto have Q4 top-line growth versuslast year
Improved performance expected to be driven by:

+  Optimism aboutvalue-brandedsales in back-to-schoolseasontime frame

« Higherstore trafficfollowing lackluster June quarter, coupled with early retailer promotions and

holiday sets

+ New productlaunchesand expandedretailer distribution

+ Continuedgeographicgrowth - Western and Eastern Europe, Latin America
Growth is coming even with heavy investments in new products
Many new products are now launching, for example:

+ 2-Hourand 7-Hour Powerfor Rayovacand VARTA globally

+ U.S.-made chicken jerky for Pet

+  KwiksetKevo Bluetoothdoor lock for HHI

+ GeorgeForemangrills, Black and Deckertoaster ovens, Remingtonshaversfor appliances
Retailer shelf space gains in all divisions, especially appliances and Pet, with strong bug
season for Home and Garden as July monthly results showed
Geographic growth in Europe and Latin America for Pet, appliances and batteries
Commodity costs relatively flat
Strong expense and variable cost controls and higher global operational savings should

help offset any negative FX impacts ﬁpecgfpm 32
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() Russell Hobbs UNITED PET GROUR, ING

At the heart of your home

uited fodwared GyvARTA

INDUSTRIES Home |mprovement

REMINGTON |}

@iZ Wy copctmeite “PRO° REPE TR0  Kwikset QNéos

MR TP 38 TRATHO N e rimnic b, P FRB BT
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Indicative Terms
T P o—

Credit Suisse and Deutsche Bank, together as Joint Lead Arrangers; Deutsche Bank, as Administrative Agent
admin. agent:

m $700mm Amortizing Term Loan  $400mm Term Loan C

Tenor: ___________RRCC 8 years
[Indicative pricing: ____ IRV L +300 bps

LIBOR fioor: 1.00% 1.00%

7.5% per annum 1% per annum

To refinance all of the outstanding 9.5% Senior Secured Motes and related “make whole" premium, fees and
expenses with the balance for working capital and general corporate purposes

CECTIT N Pari passu with all existing and future senior secured indebtedness

m Each of the Borrower's present and future direct and indirect wholly-owned domestic restricted subsidiaries, subject
to certain exceptions

EETTAN same as Existing Credit Agreement
Same as Existing Credit Agreement
101 (soft call) for 12 months

Same as Existing Credit Agreement
Same as Existing Credit Agreement

Financial covenants: Mone

Spectrum 35
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Transaction Timeline

August 2013 September 2013
M T W T S S M T W T F S§ S

1 2 3 4 1
5 6 8 9 10 1 2 3 - 5 6 7 g
12 14 15 16 17 18 9 10 11 12 13 14 15
19 20 21 22 23 24 25 16 17 18 19 20 21 22
26 27 28 29 30 AN 23 24 25 26 27 28 289

30
Federal holidays - Hey dates
Date Key event
L Lenders call

A 7
ugust = Launch syndication and amendment
August 13m L) Commitments and consent to amendment due
September 4" = Close and fund

Spectrum

Brands
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Summary Consolidated Financial Information

Predecessor Co. Combined ' Successor Company
Fiscal Year Ended September 30,

(5 in millions) 2008 2009 2010 2011
Key Metrics:
Pro forma net sales 5 2427 § 3,006 S 3,111 & 3,187 S 3,252
Adjusted EBITDA 297 391 432 457 485
Other Data:
Capital expenditures S 19 S 17 & 40 5 36 S 47
Depreciation and amortization 85 67 117 135 134
Cash Flow Data:
Net cash provided by (used in):

Operating activities s (10) & 77 S 57 & 227§ 255

Investing activities (6) (20) (43) (46) (231)

Financing activities 52 (65) 66 (211) (7)
Balance Sheet Data: ?
Cash and cash equivalents s 105 S 98 § 171 S 142 S 158
Working capital 372 324 537 441 451
Total assets 2,248 3.021 3,874 3,627 3,752
Total debt (GAAP) 2,523 1,585 1,744 1,552 1,669

3

Total debt (Gross) 2,523 1,660 1770 1,565 1,665
{1} ‘Combined twehre months ended 087302008 refers to the sum of the predecessor peried of 1V01/2008 to 0B30V2005 and the successor peniod of OBSI2005 to OBSIF200E.
{2y Balance shest dstes prior to the Merger with RussellHobbs on 671672010 have not been reststed to reflect the combined company.
(2 Calculsted a5 total gross debt Jadjested EBITDA. Gross debt is stated prior to OID and other discounts.
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Supplemental Financial Information

Predecessor Co. Combined' Successor Company
Fiscal Year Ended September 30,
(Sin millions) 2008 2009 2010 2011
Net Sales
Met sales, as reported s 2,427 S 2,231 $ 2,567 S 3,187 S 3,252
Pre-acquisition sales 2 - 775 544 - -
Pro forma net sales 3 2,427 S 3,006 § 3,111 S 3,187 & 3,252

(1) Combined12 monthsendeddSW30/2008 refersto thesum ofthe predecessorperiodof10/01/2008 to 08/30/2009 andthesuccessorperiod of 08/30¢200% to 0S/30/2008.
(2) Reflects RussellHobbs netsales as if themergerwas consummated! 001/2008.
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Reconciliation of Adjusted EBITDA

Predecessor Co.  Combined’ Successor Company
Fiscal Year Ended September 30,
(S in millions) 2008 2009 2010 2011
Net (Loss) Income $ (932) $ 943 § (190) $ (75) $ 49
Interest expense ? 229 190 277 208 192
Income tax (benefit) expense (10) 74 63 92 60
Depreciation and amortization ? 85 67 117 135 134
EBITDA $ (627) $ 1,274 $ 268 $ 360 $ 435
Pre-acquisition earnings * 5 - 5 81 & 66 5 - 5 -
Goodwill and intangibles impairment 861 34 - 32 -
Restructuring and related charges 39 46 24 29 19
Acquisition and integration related charges - - 38 37 31
Loss from discontinued operations, net of tax 26 86 3 - -
Brazilian IPI credit ® (12) (6) (5) - -
Reorganization items, net - (1,139) 4 - -
Fresh-start inventory fair value adjustments - 16 35 - .
Other fair value adjustments - 2 3 - -
Accelerated depreciation and amortization & - (4) (3) (1) -
Transaction costs 9 = - = =
Adjusted EBITDA s 297 5 391 & 432 5 457 & 485

(1) Combined 12 months ended 032005 refers to the sum of the predecessor peried of 1000172008 1o 08/30/2005 and the successorperiod of 087302009 to OSVIDV20045.

4] Dwring FY 2011, we recorded accelersted amontization of unamontized discounts snd unamortized debt issusnce coststotaling $61.4 million a5 an adjustmant toincrease interest sxpenss.

(3 Excludes amortzation of debt issuance costs.

4) Reflects pro forma eamings of RussellHobbs as if the Merger was consummated on October 1, 2008

(5} Aﬂ:fj_t?slmem_ le_ﬂamspiring taxes and relsted estimated penalties, associsted with our provision for presumed credits applied to the Brazilian excise tax on manufactured products, for which the examination

(] ﬁ;zmaas:r?:'fllemsmalemac amortization andlor deprecistion associsted with restructuring initistives. As this smount is included within restructuring and relsted charges, the adjustment negates the impact

of reflecting the add back of depreciation andfor amortization twice.
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Reconciliation of Adjusted EBITDA by Segment

FY 2012
Global Home &
Batteries & Global Pet Garden Unallocated Consolidated

(S in millions) Appliances Supplies Business Corporate Items ' Spectrum
Net (Loss) Income, as adjusted 5 221§ 70 8 s (61) & (252) § 49
Interest expense - - - - 192 192
Income tax expense - - - - 60 60
Depreciation and amortization ? 64 28 13 29 - 134

EBITDA $ 285 $ 98 $ 83 § (32) - 8 435
Restructuring and related charges S 7 5 10 5 1 5 1 S 19
Acquisition and integration related charges 15 5 2 9 - 31

Adjusted EBITDA s 307 S 113 5 87 5§ (22) - 5 485
{1} Itis owr policy to recond income tax expense and interest expense on 3 consolidated basis. Accordingly, such amounts are not reflected in the operating results of the operating segments.
{2y Excludes amontization of debt issuance costs.
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Table 1
SPECTRUM BRANDS HOLDINGS, INC.
Condensed Consolidated Statements of Operations
Far the three and nine months ended June 30, 2013 and July 1, 2012
{Unaudited)
(% in millions, except per share amounts)

THREE MONTHS MINE MONTHS
F2013 F2012 HE F2013 F2012 NG
% %
Net sales % 1,0808 § B24 8 321% 5 20478 § 24199 218%
Cost of goods sold 061 5311 19493 1,675.8
Rastructuring and related chargas 1.0 20 4.7 8.3
Grogs profit 3827 2017 3N2% 893.8 B835.8 189%
Sedling 165.2 12809 485,0 391.5
General and administrative To.4 50.9 197.6 1581
Research and development 1.5 B.5 3.5 238
Acquisition and integration related
chargas T 53 40.5 206
Restructuring and related changes 12.2 19 230 T.E
Total operating expensas. 2670 1965 TET.6 6016
Operating ncome 1157 852 2362 234.2
Interest expense 61.5 39.7 191.8 50,1
Other expense, net 26 22 7.9 2.2
Income from continuing operations
before income laxes 516 533 36.5 ae
Income lax expense (benefit) 15.2 (5.4) 54.9 38.8
Mt income {loss} 36.4 58.7 (18.4) 431
Less: Met income attributable 10 non-
controlling interest 0.3 — 0.1 —
MNet income (loss) attributable to
controlling intemest 5 361 % 58.7 5  (185) § 43.1
Average shares outstanding (a) 624 513 52.0 B1.7
Basic incomae (loss) per share
attributable to controlling interest 063 % 114 5 (0.36) § 0.83
Average shares and common stock
equivalents outstanding (a) (b) B2.7 518 52.0 621
Diluted income (loss) par share
attributable to controlling intorost $ 069 % 1.43 $ (0.38) § 0,83
Cash dividends declared por
commoen share $ 025 % - 3 0.50 § —_—

(@) Per share Gguies calculated paor 1o rounding.

{b) For the nine months ended June 30, 2013, we have not assumed the exercise of commen siock equivalents Spectrum 43
a5 the impact would be antidiutie. Brands




Table 2

SPECTRUM BRANDS HOLDINGS, INC.
Supplemantal Financial Data

Az of and for the three and nine months ended June 30, 2013 and July 1, 2012

Supplemental Financial Data

Cash and cash egquinalenis

Trade recenables, net
Days Sales Oulstanding (a)

Inventory
Inventory Tumover (b}

Total debt

Supplemental Cash Flow Data

Deprociation and amonization, excluding
amonization of debl iSsuance costs

Capital ax penditures

Supplemental Segment Sales & Profitability

Nat Sales

Global Bateries & Appliances

Global Pet Supplios

Homea and Garden

Hardwars & Home Improvement
Total net sales

Segment Proft

Global Batteres & Appliances

Clobal Pat Supplies

Haorme and Garden

Hardwane & Home lnprovement
Total segment profit

Corporate
Acquisition and integration related charges
Restructunng and related charges.

Inferest axpenss

Other axpenaa, nat

Income fram continuing operations before

income taxes

(Unaudited)
{% in millions)
F2013 F2012
5 990 § 624
5 479.3 5 3424
a9 a8
% Tor.a 5 55285
4.0 4.0
$3.226.1 $1.827.1
THREE MONTHS MNINE MONTHS
F213 F2012 F2013 E2012
$ 545 § 304 $ 1827 s 810
5 245 145 E 452 s 331
THREE MONTHS MNINE MONTHS
F2013 F2012 F2013 F2012
$ 4816 § S00.7 $1.626.2 $1.670.0
1564 1676 456 6 449,00
156.6 166.6 280.1 300.9
2852 — 575.9 —
$1.089.8 § 8248 $2.947.8 $2.419.9
5 449 s ara E- IS $ 1887
268.5 225 628 57.8
431 a4 59.6 605
43.0 — 46.5 —
1575 1138 3506 304,00
209 o4 462 33.3
T 5.3 A0.5 2006
13.2 39 277 15.9
61.5 387 191.8 150,1
26 22 7.9 22
5 516 $ 533 S 365 $ 819

{8} Reflects actual days sales outstanding at end of pericd.

(b} Refects cost of sales (excluding restructuring and related charges) during the last twelve months divided

by anerage inventory during the period,
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Table 3
SPECTRUN BRAMDS HOLDIMGE, BC,
R0 liathoen, of GAAP Dimted Income (Loss) Per Share to Adjus ted Diluted Exrnings Per Share
For the throe ard nine months onded June 30, 2013 and July 1, 2002

(Unaudited)
THREE MONTHS MINE MONTHS
Faiia F20i2 F20i3 Fa0i3

Dabuted lons. por shae, os roporked 3 0 Er 3 113 5 (0.34E) £ @83
Aojunimeria, rel of b
Pro-acguisiscn eamings of ML — DAL (a) 006 {m) @B (@)
Fexguin e and inbegraion reladed
ohames 010 m) 0o ) 050 (o) 026 (8)
Fentnsctining and felatod charges 016 i 005 (g 034 n 020 i)
Db rednancing cosis - — 038 {(h) L
Pt & oAU ineTinny
adpmtmaent — -— 038 q) —_
Weneasela desahen ion = - 003 (k) —_
Incoeme oes (RO5} M) (DA} (m) 0.80 {1} 049 (m}

021 ({11} 248 161
Driuied inceme por shore, as edjusied 3 LR 3 112 3 212 £} 244

) Fase than iy msniivs esnchived s 30, 2003 and thn thes and ning months onded July 12002, mlects $3.2 million,
SBT3 malkon ol $32 2 milion, Bel of s of pre-SoquisEon samings relaked i Be soquined HH business. The Pre.

acquisBon eamings of HMH| do not include e TLM Taisan business as s iand alone Snancial doks i notasilasble or
B paericds pencds prasanied, Tha TLM Taman bus inons is rob dosmad mabedisl i the Company’s aparbing maults.

() Fov thes thres months ended June 30, 20013, refeots 550 million, Nt of G, 0 AGQUES B0n ard inegrakon relsksd
chamgos, as llows: (1) 34,1 million mlabed o S scpesibon of Bw HHI Business, mlvmm-wwmm
prodensionad fees; (1) 302 milkon relabed i fw soquisilon of FLU ennta (i) 304
ISON redaled i B Meer with Hussell Hobbs, consising of INSegralon costs; mmmam-mmlnm
acquialon of Shaner and ofwe Scquinilon aclivly, consiatng of legal and prolessonal fees

{5} For s mane monihs snded Jume 30, 2013, refiects S26.4 mason, net of k) of ASGUIsIon and inegrason relassd
chamgos, as kllews (1) $20.2 milion rolaled ko he acquisian of fie HHE Businoss, conssling poimarly of legal and
prodeasionnd fees; (1) 32 9 milion relabed i fw soquisiion of Shaser, consisng of inbegrabon and legal and

pentsnsional kees; (1) 518 mskon retaled 10 the Merer with Fiuss sl Hobbs, consisting of insegralion oosts; and (W)
F1.5 millicn rolaled o the acquisiSon of FURmenator and olhes soquisilion aclivly, consisbng of infegralion cosbs

i) For the Bree months anded July 1, 3002, elects 534 million, nel of b, of Acquinion and inlegrason

changes as idllows: 11310 miilien related o Bue meger wilh Rusaeil mmma.mnhamamm
coats; (6) 514 millicn related 0 e soguisaon of FURMnSior, oonsising primanty of legal snd profes sional fees; snd
] 304 million relaled o S acquisiion of Black Flag, ol e L

) e thn nirse menths endod July 1, 2012, rfiects $43 4 million, et of e of Acguiniion and inbegration it
e an followa ()57 8 million neloted b B morges with Risssell Hobiba which eoaasted pam ity of inkgraton
costs; (4] §4.1 million related o he acguisiion of FURMinalor, consising primanky of legal and profes sional fees; and
3507 muillion rolated o S scquisiticn of ek g snd afer sopuisibion scly, consisbng prmasnty of egal and
proseasionl fees.

AR O W I S0 TN TR O SN U, U8, FEBECIn .15 Mo and %16 U ko, Het of WX, s peciely,
of Restructuring ardd nolated chage s prem anty elibed o $e Global Cost Redscion infatives announced en Fescal
00,

i) For ihe Dees ard mne monihs ended July 1, 2002, refiecis 32 5 million and $10.3 million, nel of i, respociiveiy, of

Restrsoaurning and relatsd charges pimanly relaled 1o tha Gobal Cost i Fiscal 2009,
D!Ilwinmmmlw endod Jung 30, 2013, MHU T millicn, Mldmmhdblnmln! and Hr wrile
el in Tern Loan and

ummmﬁarwm mu.ﬂmmmmmmmumﬂmHmmmu

[} For e rane months ended July 1, 2002, feBects 3179 million, et of b, sl 1o Snancng e 6o me wite off of
unamoriiznd debl issuance cosls in conneclion wilh e mpliscement of e Company's 12% Holes duing the fiscal
aarine anded Apel 1012,

i} For e pine mondhs ended June 30, 2013, reflecis a 5202 million, nutolhnmlhlmlebmtnl'm
ncikd relaled ko ha aales of inemiony thal was St b Bair wben wilh By

HHI Business.

i) Pt the mine monine ended Jure 30, 2003, rmeilecs an adfusimend of $1.3 milion, et of b, relaed o e
dervabuason of e Venemeslan Bolivar Fuse.

1) Pt Wiy Wariotr e miredy fracen e e o 30, 2013, rifects sdjusiments K income b epenas of $(2.9) million
ard $42 2 million, respecively, o endude e impact of e apainst s e offver tax
related IBE N ondes o reSent B Nl e cangoirg efective Bk rate

i For e Buree and nine monio ended Suly 1, 2017, reflects wdjusiments o inccmas e aspenne of ${24.0) miflicn
ard $10.1 milion, s pectsly, i sHotucks B mpact of th ssluabon Slowance agmins b deskermed s snd ofher s
redaded e s in ardes o rofiecd o nommaled ongoing efectiwe B e
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Tabls 4
BFECTIRUM BRANDS HOLDINGS, INC.

Recsonciiiation of GAAF Nei income (Loss) to Adjusted B8 TDA

Mot income loss) atirntutable o
Controiling infarest. au sdusted (8)
Mt income SIRbutsble o o
ontreiling Intansal
Mat inoome (oss ) as adjusted (o)

ncome tax expense

Iniefest axpense

ACTRSIBARDN B I SErETon relsted

s

Fastructuring and melated chargos
Adjusted EBIT

Dopreciation and smorteation (b

Adjunted ERITOA

Far tha thres months sndsd Juns 30, 2013

(Urnaiclited b
A% irs enillienm
Giotral, Gomeommte

Elattones & Global Pet Home & Haomna. Unallocated Specinim Brands

Apclignoss  Suppkigs Spden figme (m)
s a4 35 45 3 azm 3% ECR I BN .1
(kD) —_ — o5 — oa
2z 245 42 8 And (RO EY b
— — — _ L% 12
— — — — 1.5 E1LE
12 o4 o1 1.2 an Ty
L] 1.4 oz 2. 1o 1=
arr 6.3 PR a0 =% 1 1540
ivao 7oA 2.8 .4 ive Bl 5
s S8 8 537 & ABD % s & (=2 T 168 5

Mote: Amounis calculated prior io munding.

i) I i Uhe Comgeany's policy 10 oo Roorm tis ax e aiv Fleies] 6xponss of @ consolidated Dasis. .\nmw s

OGS i e el i Ihe FeRulls of Ihe Gpeiating SeEnels e ane
b} Included within depreciation snd amortization s smodicetion of

i O

wlock

Table 4
SPECTRUM BRANDS HOLDINGS, INC.

Roconclllation of GAAP Hat Income (Lo fo Adjustod EBITDA

Mot incoma fass ) atirttatio 1o

g intereal, am (]
Mot lons aftnitulable 1o ion-controiing
interest

Nt incoms (loss), as adusied (a)
Pra-acquisiion sarmings of HHI (b)
Inomme lnx expense
L
Acquinition and infegimtion releled
chisgen
Fesbrucburing and oelaied changes
HEH Business iwesniony B i
Tt
Voneruola dewluaton

Adjusted EBIT
Dropreciation and amorteation (o)

Acjuated ERITOA

For the nine months snded June 30, 2013

Mote: Amounis calculated prior fo mounding.

i) It b Ehes Company's policy 10 fecord incom L axgaomne and kbomost
EMOUE Gie Bl Telectod il Ihe fesulls of thi Opealing seEmems mnd e

s ditesdh
% in rmillicsnm
Slotel o & G L = L
Dattosion & Caobal Pot Homo & Homa Unaligested Spacium s
Appliancon  Supples Camcon  kmproeenmien? e a) Hekdingn, e,
H LE K R 1.1 8 s0.0 % IETF O (a4 3§ [RERT
@_AE e — 05 — o1
LE 511 n0.0 Tz (D24 A) (10.4)
— _ _ 303 —_ 303
— — = - 540 54.0
-_ -_— -— — mwLr 1|7
44 AR} o “.1 30N A5
1.5 s 08 5.0 1.2 =
-_ -_— -— Mo -_ 3.0
20 - — — — 20
17ra8 - 50.8 107 8 [ELURLH] ase. 7
8.7 20 nr 18,7 BT 1327
5 N [T 1 BE3 % [ E T {137 % Pl
o i o Eaneh
i O My

(b} The Pro-acousition samangs of HHE 3o not incliess tha TLM Tawan business ss stand alons Snancud dats is nol susdatile for
the prriads prewantad, Tha TLR Taiwan Business i not deemed mustonal 1o the Compeny's opeesting msus.

o) wwithin i

- of WOCH
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Talsle 4
BPECTRUM BRANDE HOLDINGE, ING.
Reconciliaion of GAAR Hel Income (Lo} to Adjusted EBITOA
Far the three months ended July 1, 2002
(Linmsdfed)
(3 o il b )

Ciobual Haschwars & Coporate £ Commolicatad
& Cilobml Pat Horru & s Unallccated  Sipoctnen Tirmncn
Applances Supplies fiarron Enprovsmant e (8} Fialdings, Ing,
Mat income (oss), s adusied (@) F wH ¥ RLE I EEN-T — % (a8 ¥ ¥
Pro-aquisiasn eemings of HEHL () Ak — — 525 — B2 65
Incasre T benafit -— — —_ - {543 5.4y
IFitiaal i —_ —_ — —_— M7 a7
Aoopsiseon and integraton relatod
g a0 1.7 . i o5 52
Rastructurimng and related ahengss 1.8 1.7 02 — o1 3.0
Adjusied EBIT 5.7 222 .2 525 {10y 5.8
o ar (e} 155 7.1 am — 4.5 0.4
Adjusted EBITDW 5 812 3 203 S A7 65 5 5285 8§ {&.E_'nl 5 185 0

Mot ATREITS OnlcAEen or 10 rounding

() I b B Cormpany's policy o moord inceme tax o penms and bt i iy, nush
mmmmmmnlmmulmmw-m“mmwnmwwumm

fia) Theer Pro-sequisition samings of HH do nol inciude e TLM Tadsnn busineas as siand alons financiel dotn is eol aedaible jor
bhee prorcis prosomod. Tre TLA Tabvwan = st fer v Cormpanys opeemling resuits,

P Inchadad within chapreciation ard armorticaion i af ] AIOCK Gomgermalon,

Takle 4
BPECTRUM BRANDS HOLDIMGE, INC.
Reacnallatien of GAAF Net Incomes (Loss) o Adjusted EBITDA
Fer the nine months ended July 1, 2013

(Linmedided)
B o ol boanes §
Shobel tortenm &, Comrwie Consolidmad,

Ballefies & Globl Pol,  Home & v Uinolkocated

Apphisnces  Supplies. Ciarcon n Norns {a) irgs, I,
et snezemar (lons), om adusted (o) 6884 3 487 3 BT % — % (2:80) % 43,1
Pre-aoquisisn eamings of HHE (b)) -_— —_— -— 1309 — 1301
IPETIe. L SR —_ — — - amAa an8
Il e P - a— =S - 1501 1561
Anuisateon mnd integraton rskoted
e "2 aa os — 52 2068
Rl tiue iuding and felatiod ehafjpes o a9 12 e oa 150
Audjusted EBIT A4 BF.Z B 130.4 (AR S0
Drepsrecinticn arwd arre caisen (o) Ad.0 20.3 i — 158 i
Addjuisted EBITDWM k] 2306 8 ra s ona % 130.1 8 (181) S ABD 6

Mobs: AVRRIRTS OElcal e pEor o Aounding.

(a} K is the Company's policy fo recond Income tax expense and Infesst expense on 8 consol dated besis. Mmlruy sapah
amounts are nol reflected in the resulis of the opermiing sepments and are presanted within CoponMayUnalicoated Bems.

(b} The Pro-scquisition ssmings of HHI do nol include the TLM Tolsan business as stond slone finencial dade is not swedable for
thve poneds presended. The TLM Tamvan = ol o thee Company’s opermting results.

(55 Wit vl i ot =] SIDCK COMEPaNEEIRoN.
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Table 5
SPECTRUM BRANDS HOLDINGS, INC.
Pro Forma Net Sales Comparison

For the three and nine months ended June 30, 2013 and July 1, 2012

(Unaudited)
{In millions )
THREE MOMTHS NINE MONTHS
F2013 F2012 F2013 F2012

— INC % e INC %
Spectrum Brands Holdings, Inc, Net sales -as reported $10898 § B248 321% $28478 524199 218%

HHI pre-acquisition MNet sales (a) —_ 253.0 191.8 716.9

Pro Forma Net Sales $1.089.8 $1.0778 11% $3.1396 $3.1368 01%

(a) Net sales havwe been adjusted to reflect the acquisition of HHI as if it occumed at the beginning of each period
presented. HHI pre-acquisition Net sales do not include the TLM Taiwan business as stand alone financial data is not
available for the periods presented. The TLM Taiwan business is not deemed material to the Company's operating results,

Table 6

SPECTRUM BRANDS HOLDINGS, INC.

Reconciliation of Forecasted Cash Flow from Operating Activities to Forecasted Free
Cash Flow

For the twelve months ended September 30, 2013
(Unaudited)

(% in millions)

Forecasted:

Met Cash provided from Operating Activities $ 310-320
Purchases of property, plant and equipment (70) - (80)
Free Cash Flow 5 240
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SPECTRUM BRANDS HOLDINGS, INC.
Reconciliation of Forecasted Net Income to Forecasted Adjusted EBITDA
For the twelve months ended September 30, 2013

Forecasted:

Net income

Income tax expense

Interest expense

Acquisition and integration related charges
Restructuring and related charges

HHI Business inventory fair value adjustment

Venezuela devaluation
Adjusted EBIT

Depreciation and amortization (a)

Adjusted EBITDA

(a) Included within depreciation and amortization is amortization of unearned restricted stock compensation.

Tahle 7

(Unaudited)

(% in millions)

125 - 140
41

230

12

19

3l

2

460 - 470

180

640 - 650
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